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GIVE ME A SIX-LETTER WORD 
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YOU SN 
CHEATING, IT'S LIKE 
ASKING A 


ROESY? DON'T DO)  SHEHAS RESISTED EVERY ATTEMET 
TELL ME T'VE SPECA Wl AT REPROGRAMMING. POLICE ADVISE 
MS CUTIZENS TO REMAIN (N THER HOMES 
DR NTL SHES CAPTURED. ONCE J 
AGAIN STAY INBOORS! 


ae. ia 
ROSEY, ae SMO 


VE 
Im 


ou 
BUT IT: 
fe 


Joey 
ME DOG, 

ETC, ENOUGH , 
DALLAVEL. (ol FECONE. 


@ | NG. 10U PEOPLE 
ARE VEVER SATISFUEP! 
THAIE VEL. 


f uuu 
\/ SO NOW 1OU KNOW — VA 
LM Motty ALLOK! eT Your © 4 
RUMMY SERVANT - NOT 
SOMEBODY TO TREAT t/kE DIRT. G 


5 HERE, 
THis ANP GO Back © 
72) WORK FOR THESE 
Wied PEOPLE. 


Gentstone : 


CAVEATIE 


Z 
<A 


Hi, EVERYONE! 
WEL COME TO ANOTHER EPISOVE 
OF "ID CAN'T BELIEVE IT'S TRUE!” 
IM YOUR HOST, DICK VAN 
PATSTONE -- 
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(INVENTION 
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HEY, FRET: HOW COME YOU'RE WEARING | OKAY, IF YOU 
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YOUR WATER BUFFALO HELMET TO 
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GEE, SORRY, FRED! BUT 
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CRANIUM SURE LOOKS 
FUNNY 
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This was Reader Art Month 
here at The Flintstones and 
The Jetsons! Luckily for us, 
we have the very latest 
computer technology at our 
disposal (not to mention 
Carmen and Adam and 
Dennis, who actually do all 
the work), so we can scan in 
your letters and drawings and 
share them with everyone! 


Greg Devon Mitchell. 
Clermont, FL 


To Flintstones and Jetsons 
creators of DC Comics: 


First | want to say thanks 
for the great new stories for 
The Flintstones and other 
Cartoon Network/Hanna- 
Barbera characters, Always 
when | think of cartoons, | 
think of Cartoon Network. 
\'m a collector and a fanatic; 
I've collected ail four issues 
of The Flintstones and The 
Jetsons, and they are just 
like the original TV show. 

In your fourth issue I read 
the letter column where you 
interviewed Glen Hanson. 

\ can relate to his story. | 
was fascinated by The 
Flintstones at the young 
age of five, and | was 
determined to learn how to 
draw them. I'm age 29 now, 
and my practicing has made 
a good accomplishment. But 
I didn’t take my drawing 
talent any further. Always 
when | have free time | have 
a bunch of sketch diaries I'll 
draw in, and I'll create new 
stories of The Flintstones, 
like the drawing below which 
was ina story in my sketch 
diary. In a few stories | let 
them meet stars like 
Mastadonna or Oprah 
Windstone. | want to say 
thanks for the good stories 
and keep those comics 
coming, from your #1 
admirer. 
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Mastadonnal Mastadonna! 
Boy, Devon, | wish we'd 
thought of that! Thanks for 
your letter, thanks for the art, 
and thanks for letting us 
know how much you like our 
comics. 
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Charlie Phillips 
Long Beach, CA 


Dear Editor and entire 
creative staff, 

I thoroughly enjoy your 
new titles The Flintstones 
and The Jetsons and Scooby- 
Doo. As a collector and 
artist, | have enthusiastically 
rushed to the local comic 
‘stores to purchase these 
titles in multiple copies each 
month! | meant to write 
earlier and say how pleased! 
am with the artwork and 
stories, but could not hold 
back any longer once FJ#5 
came out! Both “Wild 
Weekend” and “The Groovy 
Gruesomes” featured my 
favorite characters in good 
balance, 


Not in any of the original 
Gold Key, Chariton, Marvel, 
Harvey, or Archie comic 
editions has Judy Jetson had 
her own cover to herself, and 
since she is my most favorite 
character | was completely 
overwhelmed and jumping 
for joy! Only in the Denny's 
comics did Judy take a 
featured spot on the cover. 
Excellent job, Glen Hanson 
and staff, for giving Judy the 
spotlight! 

Give me more Judy! I can 
never get enough! Of course, 
all the characters are 
topnotch, so | can never be 
disappointed. Thank you for 
keeping the characters alive 
and so vibrant. | am one 
customer who will keep 
coming back for more! 


Charlie decorated the 
envelope for his letter with a 
lovely Judy Jetson drawing, 
and also enclosed the Judy 
Jetson maze above. And he 
sent us some comics he drew 
called “The Jetsons Meet the 
Mormons” which are a 


Rs 


big hit among 

the writers and 

artists of DC's 

Cartoon Network Comics line. 
Thanks, Charlie! We're glad 


you think our comics are 
better than anything that’s 
been done before, but here’s 
a letter from another reader 
who disagrees with you: 


preter tel: 
Water Buffalo, Fred and Barney 


terrorizing all 
of Bedrock! Look for “The Beast 
of Bedrock” next month in The 
Flintstones and The Jetsons. 


THIS MONTH’S COVER was 


drawn by the very patient 
Patrick Owsley, and colored 
by the very Canadian 
Bernie Mireault. 


SEND YOUR LETTERS TO: DC COMICS + 1700 BROADWAY * NEW YORK, NY 10019 


CAVEAT EMPTOR is a Latin 
phrase that means “Let the 
buyer beware.” It’s a warning 
to consumers (the people who 
buy things to use), CAVEAT 
EMPTOR says that YOU are 
responsible for looking out for 
yourself whenever you buy 
something, so be careful and 
think about the advertising you 
see, 


Ads and commercials are 
messages that are supposed to 
promote products or services or 
even ideas. One way to do this 
is to use the ad to tell what a 


breakfast cereal you want to 
buy. 


Most big companies in the 
United States use television 
advertising to sell their 

. These big companies 
spend BILLIONS 
(1,000,000,000s!) of dollars 
every year on TV commercials. 
Because TV ads can combine 
sight and sound and action, they 
are especially good at 
demonstrating how products 
work and giving you good 
information about the things 
they're selling. But they also 
interrupt the shows you're 
watching—in fact, the 
advertising pays for the shows 
you watch. TV networks and 
cable stations make all their 


money from selling time for 
commercials to TV advertisers, 
so if there weren’t any TV 
ads, there would be no TV 
shows either! 


Sometimes little kids get 
confused about television 
commercials and think that the 
ads are part of the shows. 
Grown-ups worry that kids 
won’t be able to understand the 
ads well enough to think about 
them and make good decisions 
for themselves. Because of this, 
a part of the government called 
the Federal Trade 
‘Commission (FTC) watches 
out for TV ads aimed at kids and 
tries to make sure that the 
difference between shows and 
commercials is clear. 


Another problem is that some 
advertising isn’t about 
giving you information. 
Instead, some commercials just 
try to tell you that if you buy 
their product you'll be happy or 
pretty or other people will like 
you. If you think about the TV 
commercials you see, it’s usually 
pretty easy to tell whether the 


ad is giving you information or 
just trying to get you to buy 
something because somehow it 
will make you feel better. 


Most television ads are very 
short—just 30 seconds or 60 
seconds long. But a few years 
ago a new kind of TV ad called 
an infomercial was invented. 
The word infomercial comes 
from the words “information” 
and “commercial,” and it 
means a very longTV 
commercial. Most infomercials 
are thirty minutes long! They 
are really like TV shows that are 
just one long advertisement, and 
they are supposed to give 
consumers a lot of information 
about the products or services 
they sell. 


But in the story “Cave-at 
Emptor” in this issue, Wilma 
Flintstone watches aTV 
infomercial that’s a very bad 
advertisement because it’s not 
true. The hair-cutter that's being 
advertised doesn’t really work 
the way it’s supposed to. Wilma 
and her friends decide to fight 
for their consumer rights by 
confronting the man who's 
making the TV ads. 


In real life, there are lots of 
other ways consumers can fight 
back when they are victims of 
bad advertising. But the best 
consumer protection is to 
THINK about the 
advertisements you see. 
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